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Full-Service Digital Marketing

Strategy, execution, and measurement across the funnel.

@ SEO & Topical Authority

Technical SEO, content clusters, and E-E-A-T implementation.

About Glimmers Point

p Content Strategy

we Are Your committed Editorial planning, on-brand messaging, and conversion-focused content.
Digital Growth Pa rtners « Social Media & Web Marketing

Channel growth, engagement, and performance campaigns.

We are a full-service digital marketing agency helping —

_ _ : _ _ ® ‘ This Guide Is FREE
businesses shine online with data-driven strategy and ) )
. i A practical resource to help you grow online today.
creative execution.

N . . P 2 Website
Mission: Empower businesses to achieve lasting visibility, trust, i

and growth in the digital world. glimmerspoint.com

FREE Resource | glimmerspoint.com
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Beyond Keywords: The New Age of SEO

From keyword density to semantic, entity-first SEO that builds real authority

® Old SEO: Keyword-First {# Modern SEO: Semantic & Entity-First
e Keyword density and exact matches Evolution e Intent understanding and semantic search
e Isolated pages targeting single terms ’ e Brands as entities in the Knowledge Graph
e Thin content and limited context e Topic clusters + E-E-A-T build authority

Success = Brand Entity + Topical Authority + E-E-A-T

FREE Resource | glimmerspoint.com
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Your Brand as a Digital Entity

How Google understands your brand as a distinct “thing” in the Knowledge Graph

- Brand Entity — Definition = | Key Components (Checklist)
Clear, machine-readable identity of your brand . Prioritize clarity, consistency, and proof
A Brand Entity is how Google and search engines identify and connect v NAP Consistency
your business to attributes, people, and topics. Name, Address, Phone are identical across site, GBP, and directories.
It appears in systems like the Knowledge Graph and can power v Online Citations & Mentions
Knowledge Panels. Consistent references on reputable sites help validate your entity.

v Reviews & Reputation

Includes: Name, Location, Products, Services, People, Reviews. . _ _
Ratings and responses on platforms like Google and Yelp signal trust.

v Associated Entities
Connect people, products, awards, and organizations related to your brand.

FREE Resource | glimmerspoint.com
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Topical Authority: Own Your Niche

- Definition I~ Higher Rankings ‘ * ‘ More Featured Snippets
- Recognition as the go-to expert in a specific niche Improved visibility across core and ./ Structured, concise answers win
long-tail queries. SERP features.

Topical Authority is earned by covering a subject
comprehensively with high-quality, interconnected
content that demonstrates expertise and trust.

Depth over Breadth Narrow focus - Exhaustive coverage

Google rewards sites that demonstrate complete topic
understanding through structured clusters and strong internal

linking. D Stronger Trust ., Sustained Traffic Growth
Signals of E-E-A-T build credibility Compounding gains from
and confidence. comprehensive coverage.

FREE Resource | glimmerspoint.com



r@3 Glimmers Point FREE Resource

A Solution of Web

E-E-A-T: The Backbone of Authority

Google uses E-E-A-T to evaluate content quality and rank pages

« Experience /= | Expertise
Firsthand, real-world insights, examples, and case studies that show " Credentials, qualifications, and demonstrable subject-matter knowledge
you've done the work. in your niche.
Authoritativeness ‘ 0  Trustworthiness
Recognition from others: quality backlinks, brand mentions, citations, and " Accuracy, transparency, secure site (HTTPS), clear policies, and
press. accessible contact info.

FREE Resource | glimmerspoint.com
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How to Conduct Your Brand Entity Audit

Follow these five steps to strengthen how Google understands your brand

1 Q Audit Your Knowledge Panel a ¢/> Evaluate Structured Data
Search your brand and claim it via Google Business Profile. Note any Implement Schema Markup (Organization/LocalBusiness) in JSON-LD
missing or inaccurate info. to define brand attributes.

2 B Verify NAP Consistency {” 5 | «» Analyze Brand Mentions
Ensure Name, Address, and Phone match across website, o Track citations and evaluate backlink diversity from reputable,
directories, and social profiles. relevant sources.

3 ‘ ; ‘ Assess Sentiment Pro tip

" Monitor and respond to reviews on Google, Yelp, and industry sites Document findings and create a prioritized fix list to strengthen your Brand Entity

to build trust. signal.

FREE Resource | glimmerspoint.com
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Structured data tells Google exactly what your brand is

Why it matters

@

%
)

<[>

Makes your brand machine-readable for Google's
Knowledge Graph.

Types: Organization, LocalBusiness, Person, Product.

Benefits: Rich snippets, Knowledge Panel eligibility,
better indexing.

Implementation: JSON-LD format recommended by
Google.

FREE Resource

%) Example (Organization JSON-LD) Add in <head> or via GTM

{
"@context": "https://schema.org",
"@type": "Organization",
"name": "Glimmers Point LLP",
"url": "https://glimmerspoint.com",

"logo": "https://page.gensparksite.com/slides_images/792221222b27ee25212d8/
"sameAs": [

"https://www. linkedin.com/company/glimmerspoint"

Tip: Validate with Google’'s Rich Results Test.

FREE Resource | glimmerspoint.com
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Content Clusters: Your Topical Authority Blueprint

p | Satellite Content Satellite Content
Focused subtopic article Answers one question.in

(1,000~-2,000 words) | depth
B0 Pillar Page

Comprehensive topic nvervie.w
3,000-5,000+ words

Broad niche coverage
| Satellite Content

Links back to Pillar Page

Satellite Content

Targets long-tail keyword
Supports a subtopic

Internal linking

Satellite pieces link back to the Pillar Page — distributing PageRank and signaling topical depth to

Google.

How it works

® Pillar Page provides a comprehensive overview of your
core topic.

@® Satellite Content covers subtopics in depth and connects
to the hub.

(¥ Strong internal links clarify relationships and boost
relevance signals.

s¢» Result: coherent topical map that helps earn Topical
Authority.

Tip: Keep URLs descriptive, create clear H1/H2 structures, and
maintain consistent anchor text patterns.
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Pillar Page vs. Satellite Content

How the hub-and-spoke model structures your topical authority

gy Pillar Page b ‘ 5 ‘ Satellite Content )
The hub that anchors your content cluster ./ Supporting pieces that go deep on subtopics |
® Covers the entire topic broadly ® Covers one subtopic in depth
® Targets a high-volume head keyword ® Targets long-tail, intent-specific keywords
® Acts as the central “hub” for internal links ® Links back to the Pillar Page
® Length: 3,000-5,000+ words ® Length: 1,000-2,000 words

FREE Resource | glimmerspoint.com
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4 Phases to Build Topical Authority

Plan « Create « Optimize « Promote

PLAN

Brainstorm core topics, do keyword
research, map content clusters.

p
CREATE

Build pillar pages first, add satellite
content, integrate E-E-A-T signals.

1t

OPTIMIZE
Use descriptive URLs, H1/H2/H3,

alt text, and strong internal linking.

FREE Resource | glimmerspoint.com

FREE Resource

w

PROMOTE

Amplify via social, email, and
outreach; track rankings and
engagement.
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On-Page SEO Best Practices

Make every page clear, fast, and semantically strong

.~ Descriptive, keyword-rich URL structures
~ Proper header hierarchy (H1 > H2 - H3)
~ Alt text for all images

~ Internal links from satellite - pillar pages

~ Mobile-friendly, fast-loading pages
v Schema markup implemented

~ Multimedia (images, videos, infographics)

Tip
Monitor Core Web Vitals and fix issues that impact speed and UX.

FREE Resource | glimmerspoint.com
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Amplify & Measure Your Results

Promotion channels on the left « Key metrics on the right

Promotion Channels Iﬁ Key Metrics to Monitor R
Get your content seen by the right audience ./ Track performance and iterate
® Social Media — LinkedIn, Twitter, Facebook . Organic Traffic Growth

Sessions/users from search over time
® Email Marketing — Send to your subscriber list

1— | Keyword Rankings

2 —

® Influencer & Blogger Outreach — Earn mentions and shares Head terms and long-tail positions

«»  Backlink Profile Growth

Tip Referring domains and quality signals

Repurpose pillar content into social threads, emails, and short videos.

Engagement & Time-on-Page
Bounce rate, time, scroll depth

Use analytics dashboards to compare cluster performance and adjust internal
links/content depth based on results.

FREE Resource | glimmerspoint.com
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Your SEO Action Plan — Start Today!

Execute these steps to build Brand Entity + Topical Authority

.~ Run your Brand Entity Audit (5 steps) .~ Build your first Content Cluster
~ Claim & optimize your Google Knowledge Panel v Apply E-E-A-T to all new content
~ Implement Schema Markup on your website .~ Track rankings and organic traffic monthly

~Choose your core niche topic

FREE Resource | glimmerspoint.com
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Ready to Build Your Niche Authority?

This FREE guide is brought to you by Glimmers Point LLP — your committed digital growth
partner.

®) Get a FREE SEO Consultation & glimmerspoint.com

Let’s plan your Brand Entity audit and Topical Authority roadmap.

FREE Resource | glimmerspoint.com



